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Context 



Museo del Acero horno3  
Monterrey, Nuevo León, México  





Fundidora Park 
144 
hectares / 
356  acres 





Who we are and what we offer 



















Where does the idea come from? 
• Positive Museums in 

Festival of Santa Lucia 
• Exhibitions in museums, 

dialogs and cultural 
expressions  

• Tecmilenio University 
 
 



The role of positive emotions 



Emotions  
• Positive & Negative 
• Necessary for human development  
• Impact on health and human wellbeing 





Broaden and Build Theory 
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Positive Emotions  







Using SOS to promote positive 
emotions 



Amazing World 

• Holistic experience 
• Live facilitated program 
• 10-12 minutes long 
• 4 TV screens with videos 
• Background music 

 
 



Entering the  
dust collector 



Entering the dust collector 

First emotions involved  
• Interest What’s inside this tank? 

• Fear It’s all dark in there 

• Curiosity/Disgust What’s that smell? 

• Awe There’s a planet floating in front   
.          of me! 

 



Entering the dust collector 

• Video de los niños entrando al colector 



Before the presentation 



Before the presentation 

• Video de los niños sentados  



Playlist 



After the presentation 





Complementary material  



Findings   



Survey 1   
• Designed to: 
 

 Find out which emotions were promoted 
 In what measure those emotions where felt 
 The effect on visitors perception of their well-being and that of the 

planet 
 

• 50 people participated 
 
 

 
 



Survey 1 
1) Which of the following emotions did you experience during the 

presentation? 
 

 
Joy 
Gratitude 
Serenity 
Interest 
Hope  
Pride 
Amusement 
Inspiration  
Awe 
Love 

RESULTS 
Interest 17 
Awe 15 
Serenity  7 
Joy 3 
Gratitude 2 
Inspiration 2 
Hope 2 
Pride  2 



Survey 1 
2) If you could assign a score from 0 to 5, where 0 is “nothing” and 5 is           .  
.   “a lot”, how much did you feel the emotion?  

Emotion  Q1 4 -5 % 
Interest 17         13 76% 
Awe 15 13 87% 
Serenity  7 6 86% 
Joy 3 2 67% 
Gratitude 2 2 100% 
Inspiration 2 2 100% 
Hope 2 2 100% 
Pride  2 2 100% 

RE
SU
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S 



Survey 1 
3) Which of the following statements best describes your experience at the end of 
.   the activity? 
 

a) It helped me appreciate more the good things in life 
b) It offered me a positive perspective on how amazing the world is 

and the importance of taking care of it 
c) It helped me to establish a commitment to improve my well-being 

and that of the people around me 
d) None of the above 



Survey 2 
• Designed to measure positive and negative affects during the 

presentation 
• Using Positive and Negative Affect Schedule PANAS (Watson, Clark & 

Tellegan 1998) 

• 10 positive and 10 negative emotions rated 1 to 5 
• Applied before and after the experience 
• 45 surveys, only 34 were valid 



Survey 2 
• Positive:   
Attentive  
Active  
Alert 
Excited   
Enthusiastic  
Determined 
Inspired 
Proud 
Interested 
Strong  

 
 

• Negative:  
Hostile 
Irritable  
Ashamed 
Guilty 
Distressed 
Upset 
Scared 
Afraid 
Jittery 
Nervous 

• Scores 
1 Very slightly / not at all 
2 Very little 
3 Moderately  
4 Quite a bit 
5 Extremely  



Survey 2 
• Scored 10 to 50 
• Mean scores Positive 33 & Negative 17 
 

 Change Positive Negative 
Increased 28% 32% 
Decreased  32% 9% 
Unchanged 41% 59% 



Learnings 
• Interest and Awe can be easily experienced with SOS 
• The use of complementary videos and background music 

improves the experience at SOS 
• SOS can help to promote at least 8 positive emotions 
• Most of the people reflected on the importance of taking care 

of the planet 
• Short surveys are a better option (at horno3) 

 



Thank you!              Questions? 



Contact information 

Marta Piñeyro:  martapineyro@horno3.org 
 
Jimena Echegollen: planetatierra@horno3.org  
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